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lobbying (p. 2), philanthropy (p. 4), rated companies (p. 
7), and EPA recognized companies (p. 8), review your 
portfolio of companies.  Are there “socially 
responsible” companies that you should consider as an 
investment option?  Are there companies you do hold 
that are not behaving as you think they should?  If so, 
consider expressing your opinion to companies you 
own. 
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with EPA in voluntary initiatives to improve 
environmental performance.  Often these initiatives also 
improve business performance. 
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