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1. Check your purchases.  After reading the articles on 
eco-labeling in the floral sector (p. 4), sustainability 
reporting (p. 2), and diversity awards (p. 5), think about 
your values and the companies from which you and 
your congregation regularly make purchases.  Discuss 
these issues with your family and other members of 
your congregation.  Make some specific decisions about 
how you want to implement your values in making 
these purchases. 
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2. Check your portfolio.  Read the article on p. 7 about 
the alcohol beverage industry and evaluate the best way 
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on p. 9 to see what issues the companies you own will 
be facing.  Even if you don’t own these companies, you 
should always vote your proxies. 
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