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Mission:  To provide people of 
faith with tools for implementing 
their values as consumers, 
investors, employees, employers, 
and citizens. 
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Expansion and a fresh perspective  
 

We are pleased to announce that the Review has expanded its 
perspective.  The Rev. Ann C. Bateman, a retired United Methodist 
Deacon, now serves as the Managing Editor of the Review. 

Ann’s background includes a graduate degree in values, and 
experience in Christian Education, social concerns in faith 
communities, congregational outreach to the community, curriculum 
development, and congregational mediation.  She brings renewed 
emphasis to the discussion topics with each article and the 
opportunity for the Review to spur dialogue within local 
congregations.  “I was ordained to bridge the worlds of worship and 
work.  The Review is an opportunity for me to introduce that bridge 
in a new way to each congregation that uses the Review,” Ann 
observed. 

“The Review is intended to be informative, to spur thought 
and discussion, and suggest possible action, all based on the values 
of the reader, not of us at the Review.  Ann’s experience in the local 
church setting as a Christian Educator enhances our capacity to 
achieve these goals with every issue,” said Mark Bateman, publisher 
of the Review. 
 
Express Your Values through Action 

1. Evaluate your investments.  Read the feature article on the 
new SEC Executive Compensation Reader (p. 2), the article 
about cause marketing (p.6), the article about corporate 
disability programs (p. 5), and the article on supply chain 
management (p.7). How might the information about 
particular companies impact your current investments or 
your votes in the upcoming proxy season? Consider these 
same questions for your congregation’s investments. 

2. Engage your community. Read the article on teen ethics 
(p.4) and share it with members of your school board and 
other organizations who work with teens. Read the article on 
corporate design (p. 8) and talk with members of your area 
economic development committee and others who bring new 
business to the community about values that are important to 
you and your congregation.
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